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What is ASMI? 
As Alaska’s official seafood marketing arm, ASMI maximizes the 
economic value of the Alaska seafood resource by: 

• building and protecting the Alaska Seafood brand

• developing and creating markets for Alaska seafood 
products

• working directly with the seafood industry to maximize 
efforts

ASMI is a public-private partnership directed by a Governor-
appointed Board of Directors: five processors, two commercial 
harvesters, and 10 Species and Operational Committees.



Sharing Our Value:
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To help protect your privacy, PowerPoint has blocked automatic download of this picture.

Download the Report

@ Alaskaseafood.org

https://www.alaskaseafood.org/industry/economic-impact/
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SE ALASKA boasts 4 of 
Alaska’s top 10 Ports

Petersburg: 3rd - $49M

Sitka: 4th - $41M

Juneau: 8th - $20M

Ketchikan: 10th - $16M

Largest private sector industry in SE Alaska, in 
terms of workforce size and labor income.

Accounts for 15% of regional employment.
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2020 Was Rough

Partial Recovery in 2021

Key Challenges Loom
• Supply Chain Logistics & Rates

• Increased Labor Costs

• COVID Mitigation

• Uncertainty

OPTIMISM IN 2022
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Source: IRI
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• Restaurant Week in Lisboa, Portugal
• 10 restaurants: Special menus and dishes 

to showcase the versatility of Alaska 
seafood 

• Multi-Channel Retail Promotions
• In-store Demos Across Europe
• Digital & Online Promotions

WILD ALASKA SEAFOOD MONTH: JAN ‘22



Fitness Center Take Over

• Strong like a grizzly!
• Be more bear! 
• Advertisement in fitness studios recording: 340,000


60.054375








• Always on pitching

10

January 27 – March 4

*Includes Alaska specific component to inspire, connect and remind Alaskans of 
their local world class sustainable protein. 



How We Reach Them
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Thank You
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