


Travel Juneau is a
Destination Marketing Organization (DMO). 

Destination marketing is a community 
shared value that supports economic and 

other benefits to our hometown. 



Mission: 
To market Juneau to conventions, 
groups, and independent travelers.  



Destination Marketing – promotes the 
destination brand to put & keep it top of 

mind

Focus on outward-facing campaigns in strategic markets



Challenges + opportunities

• Cancelled meetings & events
• Travelers’ needs for COVID info
• Traveler & industry partner 

concern & confusion with 
mandates, protocols



Challenges + opportunities

Addressing concerns

• Juneau Cares campaign for visitors & locals – funded 
through CBJ

• Alaska Travel Industry Assn work on protocols templates
• State grant funding to roll out statewide & national 

campaigns promoting Juneau as a COVID-conscious 
destination







ATIA Resources – sample 
protocols



2021 Season

• Higher than expected lodging occupancy rates; 
ranged between 65-100%

• Remote lodges booked solid early in season
• Operators busy
• Over 11,000 visitors served at the CST





2022 Season

• Lodging occupancy is expected to range high
• Meeting planners are cautiously re-engaging
• Staffing is expected to remain an issue, as does 

staff housing
• Traveler expectations of service remain high







RACE DATE – SUNDAY, AUGUST 7, 2022



Thank you

www.TravelJuneau.com
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