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|: The Hard

Numbers



-48% Skagway

-25% Haines
-25% Klukwan
-24% Hoonah
-15% Ketchikan
-14% Angoon
SOUTHEAST ALASKA -13% . Sitka
-13% t
EMPLOYMENT CHANGE . ietavus
201 9 TO 2020 '120/{: wrange“
o -6% Prince of Wales
J o s - 1 3 / (o) -4% Petersburg
-4% Kake

-2% Metlakatla
- ' -2% Hyder

Source: Alaska Department of Labor 6%



How do COVID

Southeast job losses
compare statewide?

Loss of Alaska Jobs:

2019-2021
US =-3%
Alaska = -6%

2021 compared to 2019 &

Interior
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21 Months of COVID-19 Job Losses

Compared to the same pre-pandemic month in 2019
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Comparing 2020 & 2021 Jobs

to the same pre-pandemic month in 2019
May June July August Sept Nov

7600 7,300 ' B 2020 B 2021
+3.5°/o
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Southeast Alaska Pandemic Economics
Change in Southeast Jobs: First 2 Years of COVID-19

I . Transportation

o -28% Leisure & Hospitality
-16%

-15% - Seafooc
B Change 2019-2020=-13% LA Processi

B Change 2019-2021=-11% "%W
-7%
Professional Services -9%

Local Gov’t -5%
0%
Federal Gov’'t -1% @

2%
Construction 30;:




Southeast Alaska Pandemic Economics
Sectors that performed even worse in 2021 than 2020

e State Jobs

Professional Services

Financial Activities 0%

B Change 2019-2020 =-13% '2""“_

B Change 2019-2021 =-11%
Federal Gov’'t 2%
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Southeast State Jobs
Losses: 9 Years

In Southeast Alaska Outside Southeast

21% 12%

of State jobs have of State jobs have
been cut been cut
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: The Good

News

10 Good Stories about the

Regiona

—CONOMY



1: Price of OIl
Rising




Average Inflation Adjusted Price Per Barrel

O
l | l
@
2022

HIGHEST IN 8 YEARS



~2020-2022 Oil 4,

$ 66 ANS West Coast $ 68 $7 5 °

$74
$48
$21 Every $1 change in price per year
3 +/- $80 million o s
85 - O general fund
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/. Population
Growth




FOR THE FIRST TIME IN
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22 QI Argoor

-17% @@ Haines o - --
_ United States®
-14% (I Craig C
-10% N Wrangell -250 ensus
-5% @ Klawock 2020
US CENSUS -5% (I Sitka
SOUTHEAST ALASKA -3% [ Kake
POPULATION CHANGE Yakutat 0%
201 0 Hydaburg)1% POPULATION
Thorne Bay1% UP +1%
Metlakatla 3%
TO etohikan BB oy, +600 PEOPLE
Juneau 3%

2020 Petersburg 6%
___ Hoonah pXI%







K-12 Enroliment Up by 1%

Southeast Juneau Wranagell
-6% 2020 -12% 2020 -41% 2020

+1% 2021 +5% 2021  +42% 2021
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3: Job Growth
Projected




Southeast Alaska Pandemic Economics

Transportation

Leisure & Hospitality
Construction

Professional & Business Svcs
Retail Trade

Local Government

Health Care

State Government

Projected Change in 2022




/. Tourism
Rebounding
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Source: CLIA Alaska &

Cruise Line Agencies of Alaska” AR P
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Potential Economic Impact

Southeast Alaska Estimated
$530 x 1.57
Per passenger Million
spending passengers

— $832 million in spending Cl\lagrérg%ll

by cruise passengers



Air Passengers are Back Too
-58% 2020
+58% 2021 ﬁ

&



H: Gonstruction
Boom
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Infrastructure Bill: Alaska

$5

Billion

5 YEARS




o: Salmon
Returned
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2020 CATCH COMPARED TO
10 YEAR AVERAGE

Pink Salmon  -78% N -
Sockeye Salmon -63% N Tota: POUNDS -603 Yo
Chum Salmon -60% Total VALUE -55%

Coho Salmon -56%

Chinook -29% N
Herring -93% I
Halibut g
Crab
Black Cod

All Other

-110%

70%



2021 SALMON CATCH

COMPAR

—D 10 2020

+44 million fish X 4

+124 million poundsX 2.7

+$82 million value X 2.6

The Southeast Alaska pink salmon harvest in 2022 is predicted to be weak



/. Health Care
Strong




HIGHEST WAGE GROWTH

Average 60/0 Annual

Southeast Alaska Health Care Employment Wages

in millions
$250 ( ) $242 $249

$175

$100

2014 2015 2016 2017 2018 2019 2020



he Whole Southeast Alaska Economy
Visitor / 2020 Eal’ningS

Industry
7%

Local Gov't
15%

Health Care = 12%
LU LA  with gov’t health

State Gov't
9%
(Private only) care wages



S: Engaged
Business &
Public Leaders






Southeast Economic Outlook

Southeast: What is the economic outlook for your business or
industry over the next 12 months? (May 2021 through May 2022)

o Much Worse

(o] orse 6%

49 f’ 16% 4 4 0

Postive .
Business
Leaders
51%
. Much Bett
Negative S

Same (positive)
26%




Southeast Economic Outlook:

by Community

2021: What is the economic outlook for your business or industry?

Same (negative) [ Worse [l Much Worse B Much Better [| Better [l Same (generally positive)

Prince of Wales Island

Skagway 20% 1%
Sitka
Petersburg
Gustavus
Other
9 Juneau

33

0%

&67% 100%
100%



Southeast Economic Outlook:

by Industry

2021: What is the economic outlook for your business or industry?

Same (generally negative) [ Worse [l Much Worse B Much Better [l Better [l Same (generally positive)

Food/Beverage Services Other N .
ther Non-profit

Visitor or Tourism
Health Care
=
38%
%

Financial Activities Construction

Seafood Professional & Business Services

Transportation - Retail, Wholesale Trade

&7% 100%

% 33




9: Effective
Economic Plan



Southeast Alaska 2025 Economic

Plan N
- ' - =
O
L : \.- >
”
.":“:.\.
(
-:_;“_- =
._"'h: . .l-“
i P : i
» " ol J 1 1’ ¥
. r '
> e \
- .




Priority #1 P
~ Sustain and suw};ort the Alaska Priority #2

Viarine ng

wgy System

Mariculture development

% %% |
$500 000 bundiaack better ma%iume gra% f@
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Market Southeast Alaska
to attract more visitor spending

and visitor opportunltles




10: High
vaccination
Rates




SOUTHEAST ALASKA VACCINATION RATES 2022
As of February 1: Fully Vaccinated

Southeast Community % 2 Shots| % 3 Shots
Juneau 80% 39%
Skagway 79% 37%
Sitka 78% 41%
Yakutat, Hoonah, Angoon /6% 40%
Haines 70% 34%
Ketchikan 68% 28%
Prince of Wales 66% 27 %
Petersburg 66% 32%
Wrangell 63% 32%
Total Southeast 74% 35%
Alaska Total 60% 23%
US Total 64% 27 %

"Whether booster or
vaccination shots. ..

Think of it as
economic

development.”
Wrangell Sentinel



1: Qil Prices Rising #Southeast
! Population Increasing Strong

3: Jobs Growing

4: Tourism Reobounding

: Construction Booming + Infrastructure Bll
: Salmon Retumned

: Robust Health Care Sector

—Ngaged Business & Public Leaders
flective Economic Planning

: Hoh Vaccination Rates

2022 Summa
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