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Customer Influence/OWnerSnpSCoLe

FULLVALUE  INFLUENCE SCORE
Cruise Line $555 14*
Seattle 5SS 4
Anchorage $SS 4
Seward $S 4
Skagway $$ 2
Ketchikan $$ 2
Sitka $S 2
Whittier s 2
Juneau $S 2
Icy Strait Point $$ 2
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Transportation Lodging New Tour Products

Filling voids in the Alaska travel industry in Southeast and in the Interior
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